New General Plan THF Phase II Analysis:
Demographic, Interest Area & Outreach Method

I. New General Plan, Total Participant Numbers
a. A total of 1272 participants attended (based on the number of Exercise #1
score sheets collected).
b. 81 participants attended more than one THF in Phase II. Their extra
attendance contributed to an extra 252 votes.
c. 181 participants who attended THF I returned to THF II, which is a 14%
return rate.

II. Town Hall Forum II, Demographic Report
a. Ethnic Background
1. Over half of the participants were Caucasian (64%).
ii. The ethnic minority break down included 10% African American,
6% Asian American and 6% Hispanic.

iii. For every 20 THF participants, 13 were Caucasian, 2 were African
American, 1 was Asian American, 1 was Hispanic, 1.5 chose not to
respond, and the remaining identified as other or Native American.

iv. Pannell Meadowview, Charles Mack, Oak Park and Robertson had
a larger percentage of African Americans (19%,16%, 14%, 26%
respectively).

v. Kennedy and Robertson had a larger percentage of Asian
American (11%, 21% respectively).

vi. Barbara Comstock, Natomas High School and Natomas Charter
School had a larger percentage of Hispanics (11%,11%, 12%
respectively).

b. Gender
i. There was a near even representation of both gender groups, 49%
were Male and 45% were Female.
ii. At Charles Mack, McClatchy, Oak Park and Natomas Charter
there was a larger percentage of female participants than male.
¢. Age Groups (Data does not include statistics from High School & College Summits)
1. The majority of participants were between the ages of 46-65
(41%).
il.  31% of the participants were over the age of 65.

iii. 22% of the participants were between the ages of 26-45.

iv. 4% of the participants were under the age of 25.

v. At the Robertson Community Center 11% of participants were
under the age of 18.

vi. At Natomas High School and Natomas Charter School 42% and
43% of the participants, respectively, were between ages 26-45.

vii. At George Sim Center 64% of the participants were over the age of
65.



d. Income Groups
i. The majority of participants were within the Income Level of
$51k-$100k (37%).

ii. 26% of the participants were over the Income Level of $100k.

iii. 13% of the participants were within the Income Level of $31k-
$50k.

iv. The Oak Park and Robertson Community Center had a larger
percentage of participants with an income less than $30k (19% and
38% respectively)

v. The Barbara Comstock, Kennedy HS, Natomas HS, and Natomas
Charter School had a larger percentage of participants with an
income over $100k (38%, 39%, 38% and 38% respectively).

III. Outreach Method Overall: How did participants learn about THF II

a. Outreach methods that attracted more than 100 participants included
Neighborhood Association (33%), Flyers (18%), City Website(11%),
Newspaper Articles(10%), Business Associations(9%), Postcard(8%) and
Neighborhood Signage(5%).

b. 33% of participants said they learned of the THF II through Neighborhood
Association, 18% learned through flyers, and 11% learned through the
City Website.

IV. Outreach Method within NS Area: How did participants learn about THF II

a. In NS Area 1 the majority of participants identified as Interested Persons
(24%) and Neighborhood/Community (30%), and the majority learned
about the THF through Neighborhood Association(34%) and Flyers(18%).

b. In NS Area 2 the majority of participants identified as Interested Persons
(26%) and Neighborhood/Community (33%), and the majority learned
about the THF through Neighborhood Association(16%), Postcards(18%)
and Flyers(31%).

c. In NS Area 3 the majority of participants identified as Interested
Persons(23%) and Neighborhood/Community(32%), and the majority
learned about the THF through Neighborhood Association(36%), then to a
lesser extent City Website(14%), Postcards(12%) and Flyers(12%).

d. In NS Area 4 the majority of participants identified as Interested Persons
(20%) and Neighborhood/Community (33%), and the majority learned
about the THF through Neighborhood Association(37%) and Flyers(18%).

V. Outreach Method Comparison Between THF I and 2

a. Across the board there was an increase in the number of participants who
learned of THF II through all Outreach Methods.

b. There was a substantial increase between THF I and II in the number of
participants who learned through Neighborhood Association, Business
Association and City Website.
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Data on Number of Participants

Total Participants

1272

Total Votes

1272

Number of Participants that Attended THF 1 and THF 2

181

Percentage of THF 2 Participants that Attended THF 1

14%

General Plan (Phase Two) Town Hall Forums

Number of Par

ticipants at More Than One THF

2 3 4 5 7 8 9 10 11 12
THFs| THFs | THFs | THFs |6 THFs| THFs | THFs | THFs | THFs | THFs | THFs [13 THFs| Total
Number of participants
attending more than one THF:| 38 14 3 5 3 5 1 4 7 1 0 0 81
Total votes by those who
attend more than once 76 42 12 25 18 35 8 36 70 11 0 0 333
Total extra votes 38 28 9 20 15 30 7 32 63 10 0 0 252
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General Plan (Phase Two) Town Hall Forums

How Participants Learned about THF1
(% of Total)

Television, 0%

Church, 0%

Radio, 2% Newspaper

Article, 14%
Flyer, 19%

Neigborhood
Signage, 7%

Neigborhood
Assoc., 28%

Postcard, 11%
Business

City Website, Assoc., 8%
9%

E-Mail, 1%

How Participants Learned about THF2
(% of Total)

Church, 0%~ Television, 2%

Radio, 2%

Newspaper
Article, 10%

Flyer, 17%

Neigborhood
Signage, 5%

Neigborhood

Postcard, 9% Assoc., 33%

E-Mail, 2% City Website, Business

11% Assoc., 10%




How did Participants Learn About Phase Il Town Hall Forums
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How Did Participants Learn About THF 2 by Outreach Method
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General Plan Town Hall Forums | and Il Compared
Data on Participant Interest Area & How Participants Heard About the General Plan by THF Area

George Sim Center (Area F) Kennedy HS (Area D)

THF 1 THF 2 THF 1 THF 2
Total Participants 57 51 Total Participants 117 161
Interest Area No. % No. % Interest Area No. % No. %
Advocacy 4 8% 8 7% Advocacy 7 7% 19 5%
Business 7 13% 14 12% Business 2 2% 29 8%
Dev./ Real Estate 3 6% 12 10% Dev./ Real Estate 3 3% 20 6%
Interested Person 11 21% 25 21% Interested Person 47 47% 92 26%
Neighbrhd/Commty 11 21% 38 32% Neighbrhd/Commty 29 29% 114 32%
Seniors 1 2% 13 11% Seniors 7 7% 56 16%
Youth 15 29% 5 4% Youth 5 5% 18 5%
Other n/a n/a 5 4% Other n/a n/a 12 3%
Total 52 100% 120 100% Total 100 100% 360 100%
Television 0 0% 1 2% Television 1 1% 2 1%
Radio 1 2% 0 0% Radio 0 0% 3 1%
Newspaper article 6 12% 4 6% Newspaper article 29 32% 32 15%
Neighborhood assoc. 20 39% 33 50% Neighborhood assoc. 15 16% 37 17%
Business assoc. 3 6% 8 12% Business assoc. 12 13% 23 11%
City Website 6 12% 6 9% City Website 6 7% 25 11%
Postcard 1 2% 5 8% Postcard 5 5% 25 11%
Neighborhood signage 1 2% 3 5% Neighborhood signage 1 1% 16 7%
Flyer 13 25% 5 8% Flyer 15 16% 51 23%
Church 0 0% Church 2 2% 0 0%
GPAC n/a n/a GPAC 1 1% n/a n/a
E-mail 1 2% E-mail 4 4% 5 2%
Total 51 100% 66 100% Total 91 100% 219 100%




Meadoview Services Center/ Pannell (1CP)

Natomas High School (Area I)

THF 1 THF 2
Total RSVP's 14 n/a
Interest Area No. % No. %
Advocacy 6 9% 11 7%
Business 4 6% 14 9%
Dev./ Real Estate 8 11% 5 3%
Interested Person 6 9% 41 25%
Neighbrhd/Commty 36 51% 61 37%
Seniors 8 11% 20 12%
Youth 2 3% 9 5%
Other 0% 3 2%
Total 70 100% 164 100%
How Did You Hear About The General Plan ?
Television 0 0% 4 3%
Radio 1 2% 1 1%
Newspaper article 6 9% 9 6%
Neighborhood assoc. 28 44% 43 30%
Business assoc. 3 5% 7 5%
City Website 1 2% 25 17%
Postcard 6 9% 25 17%
Neighborhood signage 4 6% 4 3%
Flyer 11 17% 21 15%
Church 0% 0 0%
GPAC 1 2% n/a n/a
E-mail 0% 5 3%
Total 64 100% 144 100%

THF 1 THF 2
Total RSVP's 15 n/a n/a
Interest Area No. % No. %
Advocacy 4 11% 13 11%
Business 3 8% 11 9%
Dev./ Real Estate 1 3% 10 8%
Interested Person 9 24% 29 24%
Neighbrhd/Commty 16 42% 39 33%
Seniors 2 5% 6 5%
Youth 3 8% 6 5%
Other 0% 6 5%
Total 38 100% 120 100%

How Did You Hear About The General Plan ?

Television 0 0% 0 0%
Radio 0 0% 0 0%
Newspaper article 7 15% 6 10%
Neighborhood assoc. 9 20% 23 37%
Business assoc. 2 4% 4 6%
City Website 6 13% 8 13%
Postcard 14 30% 6 10%
Neighborhood signage 0 0% 3 5%
Flyer 8 17% 11 18%
Church 0% 0 0%
GPAC n/a n/a
Email 0% 1 2%
Total 46 100% 62 100%




Hart Senior Cntr/Clunie Comm. Cntr (THF A)

Robertson Center ( THF G)

THF 1 THF 2

Total Participants 96 82

Interest Area No. % No. %
Advocacy 3 3% 24 13%
Business 10 11% 19 10%
Dev./ Real Estate 5 6% 20 11%
Interested Person 21 24% 41 23%
Neighbrhd/Commty 42 48% 54 30%
Seniors 2 2% 13 7%
Youth 4 5% 4 2%
Other 0% 6 3%
Total 87 100% 181 100%
How Did You Hear About The General Plan ?

Television 1 1% 1 1%
Radio 0 0% 1 1%
Newspaper article 8 9% 6 6%
Neighborhood assoc. 23 26% 31 30%
Business assoc. 11 12% 14 13%
City Website 15 17% 14 13%
Postcard 10 11% 10 10%
Neighborhood signage 2 2% 4 4%
Flyer 14 16% 23 22%
Church 0% 0 0%
GPAC 0% n/a n/a
E-mail 5 6% 1 1%
Total 89 100% 105 100%

THF 1 THF 2
Total Participants 107 129
Interest Area No. % No. %
Advocacy 7 8% 12 5%
Business 4 5% 24 10%
Dev./ Real Estate 0 0% 16 7%
Interested Person 14 16% 32 14%
Neighbrhd/Commty 42 49% 80 34%
Seniors 6 7% 24 10%
Youth 13 15% 37 16%
Other 0% 9 4%
Total 86 100% 234 100%
How Did You Hear About The General Plan ?
Television 2 2% 1 1%
Radio 6 7% 8 6%
Newspaper article 3 4% 7 6%
Neighborhood assoc. 23 28% 49 39%
Business assoc. 9 11% 14 11%
City Website 9 11% 11 9%
Postcard 11 14% 5 4%
Neighborhood signage 8 10% 8 6%
Flyer 10 12% 23 18%
Church 0% 0 0%
GPAC 0% n/a n/a
E-mail 0% 0 0%
Total 81 100% 126 100%




Clunie Center/ Fremont Presb. Church (THF B)

Ben Ali Shriners Center (THF H)

THF 1 THF 2
Total Participants 96 78
Interest Area No. % No. %
Advocacy 3 3% 7 10%
Business 10 11% 14 19%
Dev./ Real Estate 5 6% 6 8%
Interested Person 21 24% 20 27%
Neighbrhd/Commty 42 48% 23 32%
Seniors 2 2% 0 0%
Youth 4 5% 0 0%
Other 0% 3 4%
Total 87 100% 73 100%
How Did You Hear About The General Plan ?
Television 1 1% 1 1%
Radio 0 0% 0 0%
Newspaper article 8 9% 7 8%
Neighborhood assoc. 23 26% 33 38%
Business assoc. 11 12% 12 14%
City Website 15 17% 9 10%
Postcard 10 11% 0 0%
Neighborhood signage 2 2% 11 13%
Flyer 14 16% 11 13%
Church 0% 0 0%
GPAC 0% n/a n/a
E-mail 5 6% 3 3%
Total 89 100% 87 100%

THF 2 THF 2
Total Participants 80 92
Interest Area No. % No. %
Advocacy 8 12% 14 7%
Business 6 9% 17 8%
Dev./ Real Estate 6 9% 11 5%
Interested Person 12 17% 53 26%
Neighbrhd/Commty 32 46% 66 32%
Seniors 1 1% 21 10%
Youth 4 6% 13 6%
Other 0% 10 5%
Total 69 100% 205 100%
How Did You Hear About The General Plan ?
Television 0 0% 3 3%
Radio 5 7% 3 3%
Newspaper article 3 4% 10 8%
Neighborhood assoc. 21 29% 42 35%
Business assoc. 4 5% 9 8%
City Website 3 4% 11 9%
Postcard 16 22% 7 6%
Neighborhood signage 7 10% 9 8%
Flyer 14 19% 24 20%
Church 0% 0 0%
GPAC 0% n/a n/a
E-mail 0% 2 2%
Total 73 100% 120 100%




Sierra 2 Center/ McClatchy (THF C)

THF 1 THF 2
Total Participants 80 118
Interest Area No. % No. %
Advocacy 7 10% 21 9%
Business 3 4% 17 7%
Dev./ Real Estate 2 3% 11 5%
Interested Person 20 29% 62 25%
Neighbrhd/Commty 34 50% 78 32%
Seniors 1 1% 33 14%
Youth 1 1% 14 6%
Other 0% 8 3%
Total 68 100% 244 100%
How Did You Hear About The General Plan ?
Television 0 0% 4 1%
Radio 1 2% 4 1%
Newspaper article 12 22% 10 2%
Neighborhood assoc. 14 26% 47 9%
Business assoc. 6 11% 9 2%
City Website 6 11% 27 5%
Postcard 2 4% 110 21%
Neighborhood signage 4 7% 69 13%
Flyer 9 17% 216 42%
Church 0% 3 1%
GPAC 0% 0%
E-mail 0% 20 4%
Total 54 100% 519 100%

Consumnes Rvr Coll./ B. Comstock Elem. Sch.(3CP)

THF 1 THF 2

Total Participants 29 37

Interest Area No. % No. %
Advocacy 5 19% 9 10%
Business 2 7% 13 14%
Dev./ Real Estate 0 0% 2 2%
Interested Person 7 26% 25 28%
Neighbrhd/Commty 8 30% 26 29%
Seniors 4 15% 10 11%
Youth 1 4% 3 3%
Other 0% 2 2%
Total 27 100% 90 100%

How Did You Hear About The General Plan ?

Television 0 0% 0 0%
Radio 0 0% 0 0%
Newspaper article 5 23% 6 13%
Neighborhood assoc. 3 14% 14 30%
Business assoc. 3 14% 12 26%
City Website 1 5% 4 9%
Postcard 0 0% 4 9%
Neighborhood signage 0 0% 3 7%
Flyer 10 45% 3 7%
Church 0% 0 0%
GPAC 0% n/a n/a
E-mail 0% 0 0%
Total 22 100% 46 100%




Coloma Center/Oak Park (THF E)

THF 1 THF 2
Total Participants 110 54
Interest Area No. % No. %
Advocacy 14 13% 20 15%
Business 1 1% 12 9%
Dev./ Real Estate 2 2% 6 4%
Interested Person 23 22% 32 24%
Neighbrhd/Commty 64 60% 36 27%
Seniors 1 1% 10 7%
Youth 1 1% 8 6%
Other 0% 10 7%
Total 106 100% 134 100%
How Did You Hear About The General Plan ?
Television 1 1% 2 3%
Radio 1 1% 1 2%
Newspaper article 15 11% 15 23%
Neighborhood assoc. 41 30% 24 38%
Business assoc. 7 5% 4 6%
City Website 8 6% 7 11%
Postcard 10 7% 2 3%
Neighborhood signage 25 18% 3 5%
Flyer 29 21% 6 9%
Church 0 0% 0 0%
GPAC 0 0% n/a n/a
E-mail 1 1% 0 0%
Total 138 100% 64 100%

Natomas Charter School (Area J)

THF 1 THF 2

Total Participants 105 85

Interest Area No. % No. %
Advocacy 11 9% 11 7%
Business 3 2% 18 11%
Dev./ Real Estate 5 4% 16 10%
Interested Person 31 26% 32 19%
Neighbrhd/Commty 64 53% 55 33%
Seniors 5 4% 6 4%
Youth 2 2% 17 10%
Other 0% 11 7%
Total 121 100% 166 100%

How Did You Hear About The General Plan ?

Television 0 0% 1 1%
Radio 1 1% 0 0%
Newspaper article 10 12% 5 6%
Neighborhood assoc. 23 27% 30 38%
Business assoc. 4 5% 6 8%
City Website 8 9% 10 13%
Postcard 16 19% 9 11%
Neighborhood signage 3 4% 0 0%
Flyer 20 24% 11 14%
Church 0 0% 3 4%
GPAC 0 0% n/a n/a
E-mail 0 0% 4 5%
Total 85 100% 79 100%




Charles Mack Elementary (2CP)

THF 1 THF 2
Total Participants 24 26
Interest Area No. % No. %
Advocacy 5 22% 8 12%
Business 3 13% 5 8%
Dev./ Real Estate 0 0% 2 3%
Interested Person 4 17% 16 25%
Neighbrhd/Commty 9 39% 21 32%
Seniors 1 4% 6 9%
Youth 1 4% 5 8%
Other n/a n/a 2 3%
Total 23 100% 65 100%
How Did You Hear About The General Plan ?
Television 0 0% 1 3%
Radio 1 5% 1 3%
Newspaper article 2 10% 7 22%
Neighborhood assoc. 5 25% 12 38%
Business assoc. 0 0% 2 6%
City Website 4 20% 2 6%
Postcard 3 15% 4 13%
Neighborhood signage 0 0% 1 3%
Flyer 5 25% 2 6%
Church 0 0% 0 0%
GPAC 0 0% 0 0%
E-mail 0 0% 0 0%
Total 20 100% 32 100%

All Town Hall Forums

THF 1 THF 2
Total Participants 1019 1062
Interest Area No. % No. %
Advocacy 84 9% 194 9%
Business 58 6% 212 9%
Dev./ Real Estate 40 4% 151 7%
Interested Person 226 24% 521 23%
Neighbrhd/Commty 429 46% 722 32%
Seniors 41 4% 231 10%
Youth 56 6% 143 6%
Other n/a n/a 90 4%
Total 934 100% 2264 100%

How Did You Hear About The General Plan ?

Television 6 1% 21 1%
Radio 17 2% 23 1%
Newspap- er article 114 13% 123 7%
Neighborhood assoc. 248 27% 416 25%
Business assoc. 75 8% 126 7%
City Website 88 10% 164 10%
Postcard 104 12% 222 13%
Neighborhood signage 57 6% 127 8%
Flyer 172 19% 419 25%
Church 2 0% 6 0%
GPAC 2 0%]|n/a n/a

E-mail 15 2% 40 2%
Total 903 100% 1687 100%




